
Summer 09
Print 28.5%
Internet 22.2%
Outdoor 13.90%
Broadcast 19.6%
Direct Mail 15.80%

Summer 08
Print 35.30%
Internet 20.70%
Outdoor 10.30%
Broadcast 19.10%
Direct Mail 14.60%

Percent Change
Print -7%
Internet 3%
Broadcast 0%
Outdoor 4%
Direct Mail 0%

Drive Drive
Print 25.30% Drive 67.30% Print 24.80% Drive 59.60%
Internet 17.20% LA 21.40% Internet 17.50% LA 18.50%
Outdoor 23.90% Regional 11.30% Outdoor 20.20% Regional 21.90%
Broadcast 33.60% Broadcast 37.50%

LA
LA Print 80%
Print 68% Internet 20%
Internet 31.80%

Percent Change Regional
Drive 9% Print 45.50%

Regional LA 2% Internet 30.80%
Print 7.00% Regional -11% Annuals 23.70%
Internet 52.10%
Annuals 40.90%

Percent Change
Print 0%
Internet -1%
Broadcast -3%
Outdoor 4%

Percent Change
Print -12%
Internet 12%

Percent Change
Print -38%
Internet 21%
Annuals 17%
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